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W E L C O M E  T O  WAT E R F R O N T
Waterfront Luxury Lifestyle Magazine are at the forefront of sophisticated living, offering readers an insider’s view into the world of 
high-end fashion, beauty, travel, and culture. Designed for discerning individuals with a taste for the finer things in life, Waterfront 
delivers expertly curated content that highlights the latest trends in fashion, exclusive beauty tips, and luxury lifestyle experiences. From 
breathtaking travel destinations to gourmet dining recommendations, the magazine serves as a guide for those who seek both inspiration 
and indulgence. With its polished editorial and striking visuals, Waterfront captures the essence of modern elegance and timeless style.

D E M O G R A P H I C S
Waterfront reaches more individuals with the highest spending power than any other publication, 
putting it at the forefront of the luxury goods publishing industry.
Having carried out the most detailed profiling research across 1.5million residential addresses and 
businesses throughout Wirral, Merseyside, Lancashire, Chester and Cheshire catchment area, 
Waterfront’s USP provides advertisers with a platform to reach:
•	 12,000 carefully selected homes valued above £750,000 in Wirral, Chester, Merseyside, Lancashire 

and Cheshire South Manchester, through the use of Acorn Lifestyle’s geo-demographical tools, 
‘Street Value’ data, coupled with Land Registry and Census information.

•	 2,000 top businesses from around the region.
•	 UK airport VIP Lounges including Emirates and American Airlines and Avanti Trains.
•	 Premiership Football executive lounges and training grounds of all of the Clubs in the North West, 

including Manchester United, Manchester City, Liverpool and Everton.
•	 Exclusive hotels and restaurants across the UK and Europe.
•	 Over 150,000 readership.
•	 Over 35,000 monthly visitors online at our greatly received website.
Its caliber is matched through its advertisers and editorial which is composed of a strong fold of 
award winning internationally recognised writers and contributors specialising in a plethora of sectors 
synonymous of Waterfront’s well-heeled readership.
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A SELECTION OF PAST & PRESENT BRANDS FEATURED WITHIN WATERFRONT MAGAZINES.. .
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CHASE THE WONDER, 
NOT THE CROWDS. 

Sail into Northern Lights, the Fred. Olsen way.

Our smaller ships take you closer to the magic — past snow-dusted 
peaks, into quiet Norwegian towns and beneath skies that may dance 
with the aurora. With expert guides, carefully curated itineraries and 

space to soak it all in, this is a Northern Lights adventure like no other.

Scan the QR code with 
your phone or tablet’s 

camera to view our 
sailings online.

Call 03300 299 454 | Contact your Travel Agent | fredolsencruises.com  

Monday – Friday 8.30am – 6pm | Saturday 9am – 5pm | Sunday 10am – 4pm

Discover our 10-15 night cruises setting sail from UK ports this 

winter, perfectly timed for your best chance of seeing the lights
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Our new Mappin & Webb jewellery showroom brings the world’s

most prestigious jewellery brands together. A place to discover,

celebrate and indulge in fine jewellery.
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THAILAND

with the airline that flies to
more countries than any other

DISCOVER MORE:

www

Enjoy memorable moments in front of Copacabana beach.

Indulgently Romantic. Escape to an enchanting adults-only heaven at OBLU 

SELECT Lobigili. In the Maldivian language of Dhivehi, ‘Lobi’ means love and ‘Gili’ 

means island. Lobigili is, in essence, the island of love. Set along a dreamy white 

beach and over a sparkling turquoise lagoon are 68 stylishly designed villas.  

Enjoy sunlit tropical adventures with plenty of relaxed and indulgent ‘us time’ 

mixed in. With the Lobi PlanTM you can relish a secluded getaway. From colourful 

sundowners to exotic under ocean dining at Only BLU, from snorkelling at the 

marine-rich house reef to relaxing in the garden spa, you really have it all here. 

Soak in the easy-going Maldivian rhythm and let our island hostesses look after 

you whilst you create heartfelt connections and memories.

A Timeless Tryst in the Maldives
A N  A D U LT S ’  E X C L U S I V E  I S L A N D  O F  L O V E

OBLU SELECT Lobigili, Lobigili Island, North Malé Atoll, The Maldives

 @obluselectlobigili  |  www.oblu-lobigili.com

T H E  M A L D I V E S ’

LARGEST 
U N D E R - O C E A N

RESTAURANT

Only Blu
AT OBLU SELECT LOBIGILI 

2021 Best of Show
1938 MERCEDES-BENZ 540 K CABRIOLET A

BLENHEIM PALACE
31 AUGUST–4 SEPTEMBER 2022

SALON PRIVECONCOU RS .COM

BUY TICKETS AT
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D I G I T A L  A D V E R T I S I N G

A successful campaign in partnership with Fred Olsen Cruise Lines.

In today’s competitive market, effective digital advertising is crucial for businesses looking to enhance their reach and 
connect with potential customers. In recent successful campaigns Waterfront Magazines have llustrated how combining 
traditional and digital platforms can create a powerful marketing strategy. By leveraging Waterfront’s online audience, 
businesses can maximize their advertising impact.

Advertising through both a magazine and social media provides numerous advantages. Print advertising reaches a 
dedicated audience of readers who trust the content they engage with. This medium is particularly effective for brands 
looking to establish credibility and a strong presence within a specific demographic. On the other hand, social media allows 
businesses to tap into a global, digitally savvy user base, enabling them to reach a wider audience quickly and efficiently.

The combination of these two platforms not only increases overall reach but also enhances brand visibility. Social media’s 
interactive features enable real-time engagement, allowing brands to receive immediate feedback from their audience.

Moreover, integrating print and social media advertising creates cohesive marketing.

FREE dual exposure

when you sign up for an advertising

campaign with a minimum of 6 issues!



C O - B R A N D E D  C O N T E N T
Print magazines play a key role in many brands’ media strategies, and at Waterfront, we continually seek fresh 
ways to collaborate with our advertisers. Our publication offers not only exclusive reach and credibility but also 
a distinctive approach to custom content creation. We believe effective advertising is built on partnership and 
innovation, with a focus on the consumer. That’s why Waterfront’s co-branded content is seamlessly integrated into 
editorial, achieving greater amplification than traditional ads alone. Whether you need tailored editorial or a mix of 
content and advertising, our experienced team will help bring your vision to life, resonating with our readers.

Get a FREE page of editorial content

when you sign up for an advertising campaign with a minimum of 6 issues!

WHEN YOU’RE READY TO WRITE THE  
NEXT CHAPTER IN YOUR WEALTH STORY,  

RELY ON RATHBONES.

A TRUSTED PARTNER FOCUSED ON YOU AND YOUR FINANCIAL GOALS.  
FOR INDIVIDUALS AND FAMILIES. 

www.rathbones.com/wealth-story
 

The value of investments and the income from them may go down  
as well as up and you may not get back what you originally invested.

Rathbones is a trading name of Rathbones Investment Management Limited which is authorised by the Prudential 
Regulation Authority and regulated by the Financial Conduct Authority and the Prudential Regulation Authority. 

A fi nancial planner could help you solve your fi nancial 
challenges and give you the confi dence to enjoy your money

Y ou might think fi nancial planners are only there to 
provide technical guidance around the latest rules 
and regulations. Th e reality is that most of us could 
benefi t from the expert guidance and insight these 

professionals provide at any stage of our lives. 
A fi nancial planner can provide a fresh perspective on your 

wealth and give you the confi dence to enjoy your money – whether 
that’s spending it on yourself, giving it to your family or donating 
to the causes you care about.

Th ey are also more than just an adviser off ering investment 
recommendations. Th ey act as your fi nancial conductor 
orchestrating various aspects of your fi nancial life and tailoring 
strategies that align with your unique needs and aspirations, 
including:

FINANCIAL LITERACY AND EDUCATION
Empowering you to make informed decisions by explaining 
complex fi nancial concepts in clear, understandable language. 

GOAL SETTING AND PRIORITISATION
Working with you to defi ne your short and long-term 
goals, from saving for a house to retirement planning.

BUDGETING AND CASH FLOW MANAGEMENT
Crafting personalised budgets that align with your lifestyle and 
income, ensuring responsible spending and effi  cient saving. Th ey 
help you manage cash fl ow eff ectively, preventing fi nancial strains 
and promoting fi nancial peace of mind.

RISK MANAGEMENT AND INSURANCE PLANNING
Th ey analyse your risk tolerance and vulnerabilities, recommending 
appropriate insurance coverage to protect your income, assets, and 
family in case of unforeseen events.

TAX PLANNING AND OPTIMISATION
Th ey will work with your accountant to minimise your tax burden 
through strategic planning and legal deductions, maximising your 
wealth potential.

Th e value of investments and the income from them may 
go down as well as up and you may not get back what you 
originally invested.

Rathbones and Rathbones Financial Planning (RFP) are trading names of 
Rathbones Investment Management Limited, which is authorised by the Prudential 
Regulation Authority and regulated by the Financial Conduct Authority and the 
Prudential Regulation Authority. Registered offi  ce: Port of Liverpool Building, Pier 
Head, Liverpool, L3 1NW, Registered in England No. 01448919 . Some services 
provided by RFP are not regulated by either the Financial Conduct Authority nor 
the Prudential Regulation Authority.

SUPPORTING YOUR FINANCIAL WELLBEING
Financial stress can signifi cantly impact your mental wellbeing. 
When you build a long-term relationship with a fi nancial planner, 
you’ll benefi t from the reassurance of knowing there’s always 
someone by your side looking after your best interests.

EMPOWER DECISION-MAKING
Th ey equip you with the knowledge and tools to make informed 
fi nancial decisions, leading to a sense of control and empowerment 
over your fi nancial future.

INVEST FOR THE FUTURE
An investment portfolio is the foundation of many people’s plans 
to help create a secure fi nancial future. A fi nancial planner will 
consider several factors including your time horizon, tax status 
and appetite for risk and return to determine the investment 
approach that’s appropriate for your circumstances.

SPEAK TO A PROFESSIONAL
If you’d like to explore how fi nancial planning could give 
you a fresh perspective on your wealth speak to
Greg Winter, fi nancial planner for Rathbones on
0151 243 7003, gregory.winter@rathbones.com

WHY USE A FINANCIAL PLANNER?
WHEN YOU’RE READY TO WRITE THE  

NEXT CHAPTER IN YOUR WEALTH STORY,  
RELY ON RATHBONES.

A TRUSTED PARTNER FOCUSED ON YOU AND YOUR FINANCIAL GOALS.  
FOR INDIVIDUALS AND FAMILIES. 

www.rathbones.com/wealth-story
 

The value of investments and the income from them may go down  
as well as up and you may not get back what you originally invested.

Rathbones is a trading name of Rathbones Investment Management Limited which is authorised by the Prudential 
Regulation Authority and regulated by the Financial Conduct Authority and the Prudential Regulation Authority. 
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benefit from the expert guidance and insight these 

professionals provide at any stage of our lives.
A financial planner can provide a fresh perspective on your 

wealth and give you the confidence to enjoy your money – whether 
that’s spending it on yourself, giving it to your family or donating 
to the causes you care about.

They are also more than just an adviser offering investment 
recommendations. They act as your financial conductor 
orchestrating various aspects of your financial life and tailoring 
strategies that align with your unique needs and aspirations,
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FINANCIAL LITERACY AND EDUCATION
Empowering you to make informed decisions by explaining 
complex financial concepts in clear, understandable language.

GOAL SETTING AND PRIORITISATION
Working with you to define your short and long-term 
goals, from saving for a house to retirement planning.

BUDGETING AND CASH FLOW MANAGEMENT
Crafting personalised budgets that align with your lifestyle and 
income, ensuring responsible spending and efficient saving. They 
help you manage cash flow effectively, preventing financial strains 
and promoting financial peace of mind.

RISK MANAGEMENT AND INSURANCE PLANNING
They analyse your risk tolerance and vulnerabilities, recommending 
appropriate insurance coverage to protect your income, assets, and 
family in case of unforeseen events.

TAX PLANNING AND OPTIMISATION
They will work with your accountant to minimise your tax burden 
through strategic planning and legal deductions, maximising your 
wealth potential.

The value of investments and the income from them may 
go down as well as up and you may not get back what you 
originally invested.

Rathbones and Rathbones Financial Planning (RFP) are trading names of 
Rathbones Investment Management Limited, which is authorised by the Prudential 
Regulation Authority and regulated by the Financial Conduct Authority and the 
Prudential Regulation Authority. Registered office: Port of Liverpool Building, Pier 
Head, Liverpool, L3 1NW, Registered in England No. 01448919 . Some services 
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SUPPORTING YOUR FINANCIAL WELLBEING
Financial stress can significantly impact your mental wellbeing.
When you build a long-term relationship with a financial planner,
you’ll benefit from the reassurance of knowing there’s always 
someone by your side looking after your best interests.

EMPOWER DECISION-MAKING
They equip you with the knowledge and tools to make informed 
financial decisions, leading to a sense of control and empowerment 
over your financial future.

INVEST FOR THE FUTURE
An investment portfolio is the foundation of many people’s plans 
to help create a secure financial future. A financial planner will 
consider several factors including your time horizon, tax status 
and appetite for risk and return to determine the investment 
approach that’s appropriate for your circumstances.

SPEAK TO A PROFESSIONAL
If you’d like to explore how financial planning could give 
you a fresh perspective on your wealth speak to
Greg Winter, financial planner for Rathbones on
0151 243 7003, gregory.winter@rathbones.com
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Waterfront takes you 
on a world tour with 
Boodles’ dazzling travel-
inspired new collection

AROUND 
THE WORLD 
IN 16 DAYS

In 1962 Anthony Wainwright, Chairman of luxury jewellers Boodles, 
made a remarkable journey. As shown by his album of photographs – 
he circumnavigated the globe, buying diamonds, pearls and precious 
gemstones along the way. And he did so in just 16 days.

Anthony Wainwright was the father of Boodles’ current Chairman, Nicholas 
Wainwright and his brother Michael, Managing Director. Fellow Directors 
James Amos and Jody Wainwright are his grandsons. � ey all have tales to tell 
of his story, woven as it is into the DNA of Boodles.

In just 16 days he visited 10 cities at various points around the globe, at a time 
when air travel was limited, infrequent and expensive. Even nowadays it would 
be quite a challenge.

Anthony’s journey has formed the backdrop to Boodles’ new high jewellery 
collection, along with Head Designer Rebecca Hawkins’ own travel inspirations. 
Excerpts from Anthony Wainwright’s photo album along with Rebecca’s 
design story are contained within this collection of one-of-a-kind rings.

Arranged by continent, you can take a design tour of some of the world’s most 
exquisite gems. Here we choose our stand-out pieces. Let’s go on a journey…

KYOTO
Rebecca Hawkins, Boodles Head of Design says: 
“It was lovely to be able to look back at the places 

Anthony visited, taking them as inspiration 
for pieces. Some had real personal meaning 
to me. Japan is a country I love: it’s a place 
I spent time in on my honeymoon. So it 
became a kind of springboard for one 
design. Anthony went to Kobe and Tokyo, 
but Kyoto was the place that I remembered 
most fondly. When I was thinking about my 

design for the ring, I heard that a wonderful 
emerald had recently become available and that 

unique tone of green immediately brought me 
back to the gardens of Kyoto. So it became a case 
of bringing those ideas together.” 

LONDON
London was both the start and the end of 
Anthony Wainwright’s trip around the 
world in 16 days. One of its most famous 
landmarks – Tower Bridge, designed 
by Sir Horace Jones –has inspired this 
elegant ring. Bright strands of diamonds 
swoop beside dark blue enamel, guiding 
you to a glorious, asscher cut diamond. 

And that diamond – at just over two carats 
– comes from � e Cullinan Mine. A mine 
of magni� cent treasures including two of the 
most remarkable diamonds ever found and now 
united in the British Crown Jewels, just a stone’s 
throw away at the Tower of London. 
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HAWAII
“Trees grow through the ceiling,” wrote Anthony 
Wainwright below his photograph of a Honolulu 
hotel. � e Hawaii he visited in 1962 was a place 
of sun, surf and palm trees, then as now. And at 
the newly built ‘Hawaiian Village’, trees literally 
grew through the entrance hall ceiling. 
� ose playful palms have formed the inspiration 
for this piece, their leaves rising in gold relief 
around a vibrant green peridot. 

JAIPUR
Pink is Boodles’ colour – it has been for years. So when walking in Anthony 
Wainwright’s footsteps, it’s to be expected that a visit to India would take in 
Hawa Mahal – Jaipur’s famous pink palace. � is ring has a morganite placed 
proudly at its centre, just a shade o�  21 carats, and of course a rose gold band. 

Oval cut and exquisitely pretty, there’s something magical about the 
way this gem charms light. 

Fascinating as Jaipur’s jewellery market, Johari Bazaar, always 
is, you’d be lucky to � nd such a stone there.  � e pink palace 

was built in 1799, making it just a year younger than 
Boodles. At the time, noblewomen observed pardah – 

the practice of staying veiled from prying eyes. � at’s 
the reason for the palace’s many latticed windows – 
953 to be precise. Known as jharokhas, these let the 
princesses gaze on public life without the perceived 
risk of jeopardising their modesty. 

NEW YORK
Anthony Wainwright loved New York. It marked the � nal point 
of his world tour. He took time out to photograph the Empire 
State Building, noting at the time it was “tallest in the world”.
� ose sleek art deco, tapering lines – like those of the Chrysler 
building nearby – re� ect a law passed in 1916 to allow maximum 
light to reach the sidewalks. Now they’ve inspired 
two towering Ashoka cut diamond rings, one at 
10 carats and one at a stately 14. It had to be 
Ashoka of course. New York is where these 
exceptional stones are cut by Boodles’ good 
friends, the Goldberg family.
 “New York has so many special memories for 
our family, and of course our Ashoka diamonds 
are cut and polished here,” said James Amos, 
Boodles Director. 
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Once reserved for country piles and dusty libraries, corduroy, tweed and salt-and-pepper fabrics are cooler and fresher than ever.

TIMELESS STYLE
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Dunhill Cashmere Tartan Overshirt,£2,050, www.dunhill.com

Eton Corduroy Slim-Fit Shirt, £210, www.selfridges.com  

Paul Smith Cotton Cord Bomber Jacket,£850, www.paulsmith.com

Paul Smith Tweed Trainers,£350, www.paulsmith.com

Story MFG Corduroy CottonCarpenter Trousers,£545, www.selfridges.com

Loewe Prince of Wales Wool-Tweed Blazer,£1,950, www.mrporter.com

Loro Piana Cashmere-Tweed Scarf,£435, www.mrporter.com 

F E AT U R E  E X A M P L E S

F A S H I O N
At Waterfront, we feature the pinnacle of luxury fashion, giving readers exclusive 
insights into top designers and collections. Our content highlights runway trends, 
haute couture, and bespoke pieces, focusing on craftsmanship and elegance. We 
explore the stories behind iconic brands and emerging talents, offering interviews 
with fashion visionaries and behind-the-scenes looks at design processes. Each 
issue is curated to inspire with expert style guides and unparalleled sophistication, 
making Waterfront the go-to source for high-end fashion enthusiasts.

Extroverted dressers will be in their element this season 

— the runways radiated with unapologetic vibrancy and 

shades of cheery orange, tomato and cherry red.

A BOLD STATEMENT
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David Koma Sculptured Corset Top,

£1,245, www.davidkoma.com 

Paul Smith Jersey Shirt,

£250, www.paulsmith.com 

David Koma Asymmetric Strapless Gown,

£1,500, www.davidkoma.com 

Victoria Beckham Woven Mini Dress,

£650, www.selfridges.com 

GANNI Mini Bou Bag,

£365, www.ganni.com 

Jimmy Choo Leather Heeled Courts,

£725, www.selfridges.com 
Bottega Veneta Leather Midi Skirt,

£4,660, www.selfridges.com 



F E AT U R E  E X A M P L E S

T R AV E L
Here at Waterfront we have reviewed luxury hotels and 
resorts across the globe, establishing a deep expertise in the 
luxury travel industry. From opulent city retreats to serene 
beach-front resorts, our team explores the finest destinations, 
offering readers trusted, first-hand insights into world-class 
accommodations and experiences. With our extensive 
knowledge, we curate the best in luxury travel, helping discerning 
travellers discover exceptional stays and exclusive amenities.

GIL I  LANKANFUSHI ,  MALDIVES

THE SAVOY,  UK

ARCTIC TREE HOUSE HOTEL ,  F INLAND

FRED OLSEN CRUISE  L INERS

JW MARRIOTT,  THAILAND



Travel

Dinner was room service, taking advantage of the excellent menu 
choice and a chance to catch up on some sleep. Our City King 
room had � oor-to-ceiling windows framing sweeping views of 
LA and the Hollywood Hills. � oughtful touches brought nature 
into the space with greenery, reclaimed wood, clay tones, marble 
bathrooms, and 100% organic cotton sheets. A king size bed, rain 
shower and all the luxury amenities we could want completed a 
relaxing and comfortable environment. 

1 Hotel West Hollywood is one of the most environmentally 
friendly hotels in LA, using natural, local and re-usable materials 
wherever possible. � ey are LEED Silver Certi� ed, utilising 
energy e�  cient systems including smart A/C zoning and LED 
lighting, e�  cient water irrigation controlled by timers and 
weather data, and low-� ow � xtures in all guest rooms.

Guests are encouraged to do their bit by using the water 
conserving shower timers, using the hotel’s fully electric house 
cars for local excursions, shunning single use plastic and making 
use of the � ltered tap water and recycled glasses in every room, 
scribbling notes on the in-room chalkboard instead of using 
paper, or leaving a piece of clothing for the hotel to donate to its 
charity partner Los Angeles Mission, supporting those in need.

We headed out early the next day to Rodeo Drive, then cruised 
down Sunset Boulevard, took a bus tour of celebrity homes in 
Beverley Hills and then indulged in some retail therapy.

Talking of therapy, we did manage to grab 60 minutes at 
the hotel’s exclusive Bamford Wellness Spa. With its holistic 
treatment menu, all-natural products and calming environment, 
it provides a much-needed reset. After a refreshing welcome 
drink and consultation I was whisked away for what can only be 
described as bliss for body and mind. 

� e wellness o� ering extends through the gym, coaching and 
classes, and the Skyline Deck is perfect for outdoor yoga and 
� tness, overlooking LA from Downtown to Santa Monica. 

� e next day we picked up our pre-ordered breakfast from 1 
Kitchen and with co� ees, juice and croissants, we were ready to 
go for our busy day.

With a full-on Hollywood day planned, we hopped aboard the 
complimentary limousine service using the hotel’s fully-electric 
Audi e-tron. Our sightseeing day � ew by and before long we were 
back in our room to relax and refresh for the evening.

For our last night in Hollywood we sipped cocktails at 1 Hotel’s 
Juniper Bar and shared a light dinner of charcuterie board meats 
with parmesan crackers and a California cheese board with 
seasonal fruits.

Culinary Director Ginger Pierce puts a fresh Californian spin 
on all the menus, using local, sustainably sourced, farm-to-table 
produce, and nature’s bounty from the hotel’s on-site 100% 
organic garden and beehive.

Juniper is an indoor/outdoor setting, the chic open bar space 
leading out to a garden courtyard bursting with greenery. We felt 
like we’d stumbled upon a secret oasis. It was a Friday night and 
the courtyard was abuzz with music and guests enjoying the warm 
air and 1 Hotel’s hospitality. 

1 Hotel West Hollywood has been developed with the ethos 
that luxury travel and city life can sit comfortably alongside 
nature. After our incredible stay, we can de� nitely agree.

www.1hotels.com/west-hollywood

HOLLYWOOD HAVEN

Sitting on the iconic Sunset Strip, at the base of the 
Hollywood Hills, 1 Hotel West Hollywood embodies a 
relaxed, sun-kissed Californian style.

� e hotel draws inspiration from the land, sea, 
and abundant sunshine of Southern California, with natural 
elements throughout.

We’ve previously stayed at 1 Hotels in Brooklyn and Miami so 
we were already familiar with their signature brand of eco luxury. 
From the moment we arrived at 1 Hotel West Hollywood, I knew 
we were in for a treat. � e location is absolutely spot on, and from 
our room we could glimpse the iconic Hollywood sign. 

West Hollywood is California’s most walkable city, and 1 Hotel’s 
central location is ideal to explore neighbouring Beverly Hills, 
Hollywood, and beyond.

After settling into our room, we were feeling jet-lagged, but that 
didn’t stop us from enjoying a late breakfast at 1 Kitchen. � e 
ambiance was fresh and airy and the team had a smile for everyone. 
� e combination of cedar and white oak created a calming décor, 
and the way the light � owed into the room was simply magical. It 
set the perfect mood for a relaxing and enjoyable start to our stay.

� e breakfast options at 1 Kitchen were absolutely mouth-
watering. � ey had a wide variety of choices, from healthy and 
fresh options to indulgent and decadent treats. I opted for a 
delicious avocado toast topped with perfectly poached eggs, while 
Phil went for the � u� y pancakes drizzled with maple syrup. 

A world away from the glitz 
and glamour of Hollywood, this 
sustainable-chic LA hotel is a lush 
green oasis

� e beauty of 1 Hotel West Hollywood doesn’t stop at the 
breakfast table. � e entire hotel is a masterpiece of design and 
sustainability. Native planting and reclaimed wood, leafy greenery 
and dreamy LA views create a serene sanctuary.

� e attention to detail is evident in every corner, from the eco-
friendly materials used in the décor – 75 tonnes of recovered 
wood from fallen trees in California have been used to create 
design elements throughout – to the lush planting at every turn.

� e Canyon, a granite pathway running between reclaimed 
wood planters housing olive trees and wild, native and adaptive 
plants, is a peaceful space where you can connect with nature. � e 
hotel truly felt like an oasis in the heart of the bustling city.

One of the highlights of our stay was the rooftop pool and 
Harriet’s rooftop bar. Overlooking the LA skyline, the views from 
up there were absolutely breath-taking. String lights, awnings and 
tasselled umbrellas help create a chic relaxing space. We spent hours 
lounging by the pool, sipping on refreshing cocktails and soaking in 
the California sunshine. It was the perfect way to unwind and take 
in the vibrant energy of Hollywood after a long � ight.
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Dinner was room service, taking advantage of the excellent menu 
choice and a chance to catch up on some sleep. Our City King 
room had � oor-to-ceiling windows framing sweeping views of 
LA and the Hollywood Hills. � oughtful touches brought nature 
into the space with greenery, reclaimed wood, clay tones, marble 
bathrooms, and 100% organic cotton sheets. A king size bed, rain 
shower and all the luxury amenities we could want completed a 
relaxing and comfortable environment. 

1 Hotel West Hollywood is one of the most environmentally 
friendly hotels in LA, using natural, local and re-usable materials 
wherever possible. � ey are LEED Silver Certi� ed, utilising 
energy e�  cient systems including smart A/C zoning and LED 
lighting, e�  cient water irrigation controlled by timers and 
weather data, and low-� ow � xtures in all guest rooms.

Guests are encouraged to do their bit by using the water 
conserving shower timers, using the hotel’s fully electric house 
cars for local excursions, shunning single use plastic and making 
use of the � ltered tap water and recycled glasses in every room, 
scribbling notes on the in-room chalkboard instead of using 
paper, or leaving a piece of clothing for the hotel to donate to its 
charity partner Los Angeles Mission, supporting those in need.

We headed out early the next day to Rodeo Drive, then cruised 
down Sunset Boulevard, took a bus tour of celebrity homes in 
Beverley Hills and then indulged in some retail therapy.

Talking of therapy, we did manage to grab 60 minutes at 
the hotel’s exclusive Bamford Wellness Spa. With its holistic 
treatment menu, all-natural products and calming environment, 
it provides a much-needed reset. After a refreshing welcome 
drink and consultation I was whisked away for what can only be 
described as bliss for body and mind. 

� e wellness o� ering extends through the gym, coaching and 
classes, and the Skyline Deck is perfect for outdoor yoga and 
� tness, overlooking LA from Downtown to Santa Monica. 

� e next day we picked up our pre-ordered breakfast from 1 
Kitchen and with co� ees, juice and croissants, we were ready to 
go for our busy day.

With a full-on Hollywood day planned, we hopped aboard the 
complimentary limousine service using the hotel’s fully-electric 
Audi e-tron. Our sightseeing day � ew by and before long we were 
back in our room to relax and refresh for the evening.

For our last night in Hollywood we sipped cocktails at 1 Hotel’s 
Juniper Bar and shared a light dinner of charcuterie board meats 
with parmesan crackers and a California cheese board with 
seasonal fruits.

Culinary Director Ginger Pierce puts a fresh Californian spin 
on all the menus, using local, sustainably sourced, farm-to-table 
produce, and nature’s bounty from the hotel’s on-site 100% 
organic garden and beehive.

Juniper is an indoor/outdoor setting, the chic open bar space 
leading out to a garden courtyard bursting with greenery. We felt 
like we’d stumbled upon a secret oasis. It was a Friday night and 
the courtyard was abuzz with music and guests enjoying the warm 
air and 1 Hotel’s hospitality. 

1 Hotel West Hollywood has been developed with the ethos 
that luxury travel and city life can sit comfortably alongside 
nature. After our incredible stay, we can de� nitely agree.

www.1hotels.com/west-hollywood

HOLLYWOOD HAVEN

Sitting on the iconic Sunset Strip, at the base of the 
Hollywood Hills, 1 Hotel West Hollywood embodies a 
relaxed, sun-kissed Californian style.

� e hotel draws inspiration from the land, sea, 
and abundant sunshine of Southern California, with natural 
elements throughout.
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we were already familiar with their signature brand of eco luxury. 
From the moment we arrived at 1 Hotel West Hollywood, I knew 
we were in for a treat. � e location is absolutely spot on, and from 
our room we could glimpse the iconic Hollywood sign. 

West Hollywood is California’s most walkable city, and 1 Hotel’s 
central location is ideal to explore neighbouring Beverly Hills, 
Hollywood, and beyond.

After settling into our room, we were feeling jet-lagged, but that 
didn’t stop us from enjoying a late breakfast at 1 Kitchen. � e 
ambiance was fresh and airy and the team had a smile for everyone. 
� e combination of cedar and white oak created a calming décor, 
and the way the light � owed into the room was simply magical. It 
set the perfect mood for a relaxing and enjoyable start to our stay.

� e breakfast options at 1 Kitchen were absolutely mouth-
watering. � ey had a wide variety of choices, from healthy and 
fresh options to indulgent and decadent treats. I opted for a 
delicious avocado toast topped with perfectly poached eggs, while 
Phil went for the � u� y pancakes drizzled with maple syrup. 

A world away from the glitz 
and glamour of Hollywood, this 
sustainable-chic LA hotel is a lush 
green oasis

� e beauty of 1 Hotel West Hollywood doesn’t stop at the 
breakfast table. � e entire hotel is a masterpiece of design and 
sustainability. Native planting and reclaimed wood, leafy greenery 
and dreamy LA views create a serene sanctuary.

� e attention to detail is evident in every corner, from the eco-
friendly materials used in the décor – 75 tonnes of recovered 
wood from fallen trees in California have been used to create 
design elements throughout – to the lush planting at every turn.

� e Canyon, a granite pathway running between reclaimed 
wood planters housing olive trees and wild, native and adaptive 
plants, is a peaceful space where you can connect with nature. � e 
hotel truly felt like an oasis in the heart of the bustling city.

One of the highlights of our stay was the rooftop pool and 
Harriet’s rooftop bar. Overlooking the LA skyline, the views from 
up there were absolutely breath-taking. String lights, awnings and 
tasselled umbrellas help create a chic relaxing space. We spent hours 
lounging by the pool, sipping on refreshing cocktails and soaking in 
the California sunshine. It was the perfect way to unwind and take 
in the vibrant energy of Hollywood after a long � ight.
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Beyond the restaurants, Anantara 
Santorini guests are invited to savour 
unforgettable moments at private and 
personally curated Dining by Design 
occasions with a choice of spectacular 
resort locations, or to enjoy the � nest 
foods delivered directly to their door with 
24-hour gourmet in-room dining.

Inside the property, a serene in� nity 
pool and lavish facilities o� er perfect 
distractions, in addition to pampering 
therapies at Anantara Spa. In this 
blissful wellness sanctuary, wisdom from 
the East and West is fused to create a 
menu of traditional rituals and cutting-
edge treatments, alongside a plunge pool, 
a Himalayan salt sauna, a Moroccan 
hammam and a spa bath designed for 
total relaxation.

Opening o� er rates for buy now, stay now 
at Anantara Santorini Abu Dhabi Retreat 
start from USD 735++ including breakfast 
for two people.

For more information and reservations,
call +971 4567 8666, email
reservations.asgr@anantara.com
santorini@anantara.com or visit
www.anantara.com/en/santorini-abu-dhabi.

Anantara Santorini is an idyllic escape 
for groups seeking serenity between two 
emirates. For exclusive gatherings, however, 
it is unrivalled. Combining the beauty of the 
Mediterranean with the guaranteed heat of 
the Middle East means event hosts can say 
“I do” to any occasion and know the setting 
will be immaculate, from the warmth of 
the waves to the spotless sky, while � awless 
Anantara service will make every event not 
only memorable, but magical.

Dillip Rajakarier, CEO of Minor Hotels, 
parent company of Anantara, and Group 
CEO of Minor International, said: “We are 
delighted to rede� ne the concept of graceful 
luxury in the UAE with the launch of our 
new boutique Anantara. � is unique retreat 
represents another ground-breaking step in 
the continued growth of the brand in the 
region and in a�  rming the position of the 
UAE as an unparalleled luxury destination.”

Anantara Santorini Abu Dhabi Retreat welcomes 
guests to tranquil splendour on the coast

SANTORINI ABU DHABI

Bringing Aegean luxury to the shores of the United 
Arab Emirates,  Anantara Santorini Abu Dhabi 
Retreat has opened its doors to guests. Located on the 
coast, approximately halfway between Abu Dhabi and 

Dubai, the intimate adult-only property o� ers 22 luxurious guest 
rooms and suites in coastal tranquillity, with an e� ortless grace 
inspired by the eponymous Greek island.

Anantara Santorini Abu Dhabi Retreat is poised to rede� ne the 
concept of a UAE escape, a haven where every detail has been 
thoughtfully crafted to elevate the senses. Captivating views of 
the Gulf stretch from each spacious room, suite, and sun-soaked 
terrace, inviting guests to become immersed in the splendid azure 
waters of the in� nity pool and sea. 

� e accommodation boasts soft furnishings in neutral colours 
in a soothing style which is re� ected throughout the public 
areas of the resort.

� e retreat’s architecture mirrors the timeless design of its 
namesake island, with low-lying white buildings blending into 
the beach. A curated experience is o� ered for groups, combining 
privacy, modern comforts and traditional Anantara hospitality, 
complemented by a 24-hour butler service. 

� e resort is available for exclusive buy-out, ideal for intimate 
group getaways, team retreats or bijou celebrations with an 
unspoilt backdrop.

Indulgent culinary experiences are available at Anantara 
Santorini’s two signature restaurants. Oia Oasis is a celebration of 
Arabic cuisine, from fragrant morning co� ee and sweet pastries to 
afternoon and evening banquets of tapas and mezze. O� ering an 
elegant dining space, including a sea-facing terrace, at Oia Oasis 
ordering o� -menu is not just permitted, but encouraged. 

In a sophisticated and � owing venue perched overlooking the 
sea, � alassa ensconces diners in the re� ned beauty and joyful 
hospitality of the Mediterranean. Classic dishes from Greece 
and beyond are conjured from the freshest � sh, mouth-watering 
meats, and colourful farm-to-fork produce as gentle harmonies 
� oat through the natural space.
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Beyond the restaurants, Anantara 
Santorini guests are invited to savour 
unforgettable moments at private and 
personally curated Dining by Design 
occasions with a choice of spectacular 
resort locations, or to enjoy the � nest 
foods delivered directly to their door with 
24-hour gourmet in-room dining.

Inside the property, a serene in� nity 
pool and lavish facilities o� er perfect 
distractions, in addition to pampering 
therapies at Anantara Spa. In this 
blissful wellness sanctuary, wisdom from 
the East and West is fused to create a 
menu of traditional rituals and cutting-
edge treatments, alongside a plunge pool, 
a Himalayan salt sauna, a Moroccan 
hammam and a spa bath designed for 
total relaxation.

Opening o� er rates for buy now, stay now 
at Anantara Santorini Abu Dhabi Retreat 
start from USD 735++ including breakfast 
for two people.

For more information and reservations,
call +971 4567 8666, email
reservations.asgr@anantara.com
santorini@anantara.com or visit
www.anantara.com/en/santorini-abu-dhabi.

Anantara Santorini is an idyllic escape 
for groups seeking serenity between two 
emirates. For exclusive gatherings, however, 
it is unrivalled. Combining the beauty of the 
Mediterranean with the guaranteed heat of 
the Middle East means event hosts can say 
“I do” to any occasion and know the setting 
will be immaculate, from the warmth of 
the waves to the spotless sky, while � awless 
Anantara service will make every event not 
only memorable, but magical.

Dillip Rajakarier, CEO of Minor Hotels, 
parent company of Anantara, and Group 
CEO of Minor International, said: “We are 
delighted to rede� ne the concept of graceful 
luxury in the UAE with the launch of our 
new boutique Anantara. � is unique retreat 
represents another ground-breaking step in 
the continued growth of the brand in the 
region and in a�  rming the position of the 
UAE as an unparalleled luxury destination.”

Anantara Santorini Abu Dhabi Retreat welcomes 
guests to tranquil splendour on the coast

SANTORINI ABU DHABI

Bringing Aegean luxury to the shores of the United 
Arab Emirates,  Anantara Santorini Abu Dhabi 
Retreat has opened its doors to guests. Located on the 
coast, approximately halfway between Abu Dhabi and 

Dubai, the intimate adult-only property o� ers 22 luxurious guest 
rooms and suites in coastal tranquillity, with an e� ortless grace 
inspired by the eponymous Greek island.

Anantara Santorini Abu Dhabi Retreat is poised to rede� ne the 
concept of a UAE escape, a haven where every detail has been 
thoughtfully crafted to elevate the senses. Captivating views of 
the Gulf stretch from each spacious room, suite, and sun-soaked 
terrace, inviting guests to become immersed in the splendid azure 
waters of the in� nity pool and sea. 

� e accommodation boasts soft furnishings in neutral colours 
in a soothing style which is re� ected throughout the public 
areas of the resort.

� e retreat’s architecture mirrors the timeless design of its 
namesake island, with low-lying white buildings blending into 
the beach. A curated experience is o� ered for groups, combining 
privacy, modern comforts and traditional Anantara hospitality, 
complemented by a 24-hour butler service. 

� e resort is available for exclusive buy-out, ideal for intimate 
group getaways, team retreats or bijou celebrations with an 
unspoilt backdrop.

Indulgent culinary experiences are available at Anantara 
Santorini’s two signature restaurants. Oia Oasis is a celebration of 
Arabic cuisine, from fragrant morning co� ee and sweet pastries to 
afternoon and evening banquets of tapas and mezze. O� ering an 
elegant dining space, including a sea-facing terrace, at Oia Oasis 
ordering o� -menu is not just permitted, but encouraged. 

In a sophisticated and � owing venue perched overlooking the 
sea, � alassa ensconces diners in the re� ned beauty and joyful 
hospitality of the Mediterranean. Classic dishes from Greece 
and beyond are conjured from the freshest � sh, mouth-watering 
meats, and colourful farm-to-fork produce as gentle harmonies 
� oat through the natural space.
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There really isn’t a bad time to visit Barbados. December to 
early April is when the weather is at its best while August 
makes up for the odd rain shower with the Caribbean 
island’s annual Crop Over festival. Whether you’re packing 

your sequins or your swimwear, boutique hotel Cobblers Cove on the 
island’s west coast has something to keep you entertained every night 
of your stay.

Th e only fi ve-star hotel on the island to boast not only a local 
manager but also a local chef, Cobblers Cove is committed to giving 
you an authentic Barbados experience. While the restaurant serves up 
island cuisine that emphasises locally sourced ingredients, the hotel’s 
design refl ects its colonial ties. You can expect all the usual modern 
amenities of a fi ve-star hotel concealed in its historic house, which 
was built in 1944 as a holiday home for politician Joss Haynes before 
being acquired by the British Godsal family in 1968 and turned into 
a boutique hotel. Now managed by Hugh Godsal and Sam de Teran, 
Cobblers Cove conceals a whole host of tropical and British touches 
behind its charming pink walls. 

A recent collaboration between Cobblers and design company Soane 
Britain has seen the Great House drawing room and suites welcome 
Soane Britain rattan furniture. Echoing the same impressive attention 
to detail you’ll fi nd throughout the property, the furniture’s fern-like 
form was inspired by the giant ferns in the gardens. 

It’s hard not to be inspired by the jungle-like gardens that surround 
the hotel’s 41 suites though. Originally planted by the Haynes family, 
the rose gardens are now home to an extensive list of rare and diverse 
species. As you enjoy your morning cuppa on your balcony (in one of 
the hotel’s branded mugs, of course), you can look out for the local fl ora 
and fauna listed in your welcome book, or join a weekly tour with one of 
the gardening team if you’d like to learn more. Barbados green monkeys 
are often spotted in the gardens, while humpback whales and hawksbill 
turtles can also be seen from the white sand beach here. Bradley and 
his team, who oversee the many water sports on off er, can even take you 
out to the bay to swim with the turtles. House guests can also kayak, 
snorkel and paddleboard for free, or enjoy a complimentary 15-minute 
speed boat ride per day to see more of the island’s stunning west coast.

Th ere’s plenty to keep landlubbers entertained too at Cobblers Cove. 
Guests can indulge in Latin dance classes, cocktail-making lessons, sea 
front yoga or a spa treatment using products from St. Lucy Botanists, 
which are crafted nearby using 100% natural foraged botanicals. You’ll 
also fi nd these in your suite alongside other island-made ceramics and 
products, many of which you can pick up in the onsite Salt Whistle gift 
shop to remember your time at Cobblers Cove - the stripey seersucker 
dressing gowns and tote bags are particular gems.

Th e hotel’s acclaimed restaurant is one of the top dining destinations 
on the island and also deeply committed to off ering island-grown 
ingredients including fruits and vegetables, island-made yoghurts and 
jams, and local craft beers and rums. Th e menu also favours fi sh caught 
by the hotel’s own fi sherman, Barker, off  the hotel’s own shores, such 
as fl ying fi sh, grouper, red snapper and barracuda, which is in plentiful 
supply nearby. 

As well as off ering a breakfast and lunch view you’ll struggle to beat, 
you can expect regular performers to serenade you during dinner in the 
restaurant, plus weekly BBQs and cocktail parties you won’t want to 
miss as part of the fun-fi lled programmed here. With so much going 
on, you may have to book another visit to fi t it all in. Well, that’s the 
excuse we’re using anyway. 

Suites at Cobblers Cove start from $820 per night
on a B&B basis for two people sharing.

For more information, visit www.cobblerscove.com.
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Discover the best of Barbados on the menu and in 
every detail of the colourful Cobblers Cove
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island’s annual Crop Over festival. Whether you’re packing 

your sequins or your swimwear, boutique hotel Cobblers Cove on the 
island’s west coast has something to keep you entertained every night 
of your stay.

Th e only fi ve-star hotel on the island to boast not only a local 
manager but also a local chef, Cobblers Cove is committed to giving 
you an authentic Barbados experience. While the restaurant serves up 
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amenities of a fi ve-star hotel concealed in its historic house, which 
was built in 1944 as a holiday home for politician Joss Haynes before 
being acquired by the British Godsal family in 1968 and turned into 
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Cobblers Cove conceals a whole host of tropical and British touches 
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Britain has seen the Great House drawing room and suites welcome 
Soane Britain rattan furniture. Echoing the same impressive attention 
to detail you’ll fi nd throughout the property, the furniture’s fern-like 
form was inspired by the giant ferns in the gardens. 

It’s hard not to be inspired by the jungle-like gardens that surround 
the hotel’s 41 suites though. Originally planted by the Haynes family, 
the rose gardens are now home to an extensive list of rare and diverse 
species. As you enjoy your morning cuppa on your balcony (in one of 
the hotel’s branded mugs, of course), you can look out for the local fl ora 
and fauna listed in your welcome book, or join a weekly tour with one of 
the gardening team if you’d like to learn more. Barbados green monkeys 
are often spotted in the gardens, while humpback whales and hawksbill 
turtles can also be seen from the white sand beach here. Bradley and 
his team, who oversee the many water sports on off er, can even take you 
out to the bay to swim with the turtles. House guests can also kayak, 
snorkel and paddleboard for free, or enjoy a complimentary 15-minute 
speed boat ride per day to see more of the island’s stunning west coast.

Th ere’s plenty to keep landlubbers entertained too at Cobblers Cove. 
Guests can indulge in Latin dance classes, cocktail-making lessons, sea 
front yoga or a spa treatment using products from St. Lucy Botanists, 
which are crafted nearby using 100% natural foraged botanicals. You’ll 
also fi nd these in your suite alongside other island-made ceramics and 
products, many of which you can pick up in the onsite Salt Whistle gift 
shop to remember your time at Cobblers Cove - the stripey seersucker 
dressing gowns and tote bags are particular gems.

Th e hotel’s acclaimed restaurant is one of the top dining destinations 
on the island and also deeply committed to off ering island-grown 
ingredients including fruits and vegetables, island-made yoghurts and 
jams, and local craft beers and rums. Th e menu also favours fi sh caught 
by the hotel’s own fi sherman, Barker, off  the hotel’s own shores, such 
as fl ying fi sh, grouper, red snapper and barracuda, which is in plentiful 
supply nearby. 

As well as off ering a breakfast and lunch view you’ll struggle to beat, 
you can expect regular performers to serenade you during dinner in the 
restaurant, plus weekly BBQs and cocktail parties you won’t want to 
miss as part of the fun-fi lled programmed here. With so much going 
on, you may have to book another visit to fi t it all in. Well, that’s the 
excuse we’re using anyway. 

Suites at Cobblers Cove start from $820 per night
on a B&B basis for two people sharing.

For more information, visit www.cobblerscove.com.
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In addition to its luxurious amenities, � e Athenaeum also 
prides itself on its exceptional service. � e sta�  goes beyond to 
ensure that every guest feels like royalty, providing personalised 
attention and anticipating your every need. From the moment we 
arrive until the time we depart we’re relaxed and very pampered.

Location-wise, the hotel is in the heart of the city and convenient 
for all areas; you are only a few minutes away from London’s 
galleries and hotspots including Buckingham Palace, museums, 
shopping and the West End.

Dinner for us tonight is at � e Athenaeum restaurant, and 
what an incredible dining experience it is. � e cauli� ower soup 
with shaved parmesan, capers, and dukkha is just delicious; the 
combination of � avours is a delight. Phil’s order of watermelon 
tuna sashimi with coconut emulsion, rhubarb ponzu, and roasted 
drizzle is unique and refreshing. � e blend of sweet and savoury 
� avours is a true culinary delight.

For mains we choose the dry-aged UK prime beef steaks, the 
� llet for me and the rib eye for Phil – just divine. With a knob 
of Cafe de Paris butter and watercress on top, both steaks are 
perfectly grilled, rich and � avourful. My � llet is superb and tender, 
while Phil’s steak packs lots of � avour, with pepper sauce, tender 

stem broccoli, and crispy tru�  ed parmesan chips the perfect 
accompaniments. For dessert, it’s a platter of British cheese with 
biscuits and extra crusty bread.

You can also dine alfresco on the beautiful covered terrace where 
you can relax and watch the hustle and bustle of Piccadilly go 
by. In the summer months, � e Athenaeum will prepare a luxury 
picnic hamper for you to enjoy in the nearby Royal Green Park 
or Hyde Park.

If you are looking to immerse yourself in a special Mother’s 
Day experience, then � e Athenaeum is the perfect choice. � e 
Athenaeum o� ers an elegant afternoon tea service where you are 
treated to a selection of freshly brewed teas, along with a variety 
of � nger sandwiches, scones with clotted cream and jam, and an 
assortment of delicious pastries and cakes. � e elegant setting of 
� e Athenaeum makes it the perfect place to enjoy a leisurely 
afternoon tea with mum, friends or loved ones. Add a glass of 
bubbles to complete the decadence.

www.athenaeumhotel.com

For that extra indulgence,  Athenaeums  breakfast 
trolley service is the perfect way to wake up on  
mother’s day with a luxury breakfast in bed

T he Athenaeum hotel and residences in London is an 
absolute gem when it comes to luxury and style. With 
its prime location in the heart of Mayfair, it is the 
perfect place to indulge in a lavish lifestyle.

Its impressive Art Deco façade features a leafy living wall 
stretching from the ground to the 10th � oor. � e hotel has long 
been a hotspot for celebrities and these days VIPs head to the top 
� oor and the exclusive � e View residents’ lounge, a sumptuous 
space with panoramic views over the London cityscape below.

First things � rst, � e Athenaeum boasts stunning rooms and suites 
that are designed with elegance and comfort in mind. For longer 
stays or your London address, check out the luxury residences. From 
the moment you step inside, you will be greeted by a sophisticated 
blend of contemporary design and classic British charm; some classic 
art and sculptures across the property are stunning. � e team here 
greet you with a warm smile and are on hand to assist in any way they 
can, including booking theatre, restaurants or tours.

Each room is beautifully appointed with luxurious amenities, 
Molton Brown products, plush furnishings, and breathtaking 
views of Royal Green Park and the city. Mini bar, co� ee selection, 
� u� y bathrobes and slippers are everything you’d expect from this 
� ve-star property.

When it comes to dining, � e Athenaeum o� ers a culinary 
experience like no other. � e award-winning restaurant serves up 
delectable dishes that will tantalise your taste buds. From modern 
British cuisine to mouthwatering afternoon tea, you will be 
treated to a gastronomic journey that will leave you craving more.

If relaxation is what you are after, � e Athenaeum has got you 
covered. � e hotel’s luxurious spa o� ers a range of indulgent treatments 
and therapies that will melt away your stress and leave you feeling 
rejuvenated. From soothing massages to rejuvenating facials, you will be 
pampered from head to toe. Single treatment rooms and a couple’s room 
are available for those romantic relaxing moments. If you’re looking to 
stay active, the hotel also features a fully equipped � tness centre.

Family-run Mayfair hotel � e Athenaeum 
champions the best of British in design, 
craftsmanship and cuisine

THE ATHENAEUM

40 waterfrontmagazines.co.uk

Travel

In addition to its luxurious amenities, � e Athenaeum also 
prides itself on its exceptional service. � e sta�  goes beyond to 
ensure that every guest feels like royalty, providing personalised 
attention and anticipating your every need. From the moment we 
arrive until the time we depart we’re relaxed and very pampered.

Location-wise, the hotel is in the heart of the city and convenient 
for all areas; you are only a few minutes away from London’s 
galleries and hotspots including Buckingham Palace, museums, 
shopping and the West End.

Dinner for us tonight is at � e Athenaeum restaurant, and 
what an incredible dining experience it is. � e cauli� ower soup 
with shaved parmesan, capers, and dukkha is just delicious; the 
combination of � avours is a delight. Phil’s order of watermelon 
tuna sashimi with coconut emulsion, rhubarb ponzu, and roasted 
drizzle is unique and refreshing. � e blend of sweet and savoury 
� avours is a true culinary delight.

For mains we choose the dry-aged UK prime beef steaks, the 
� llet for me and the rib eye for Phil – just divine. With a knob 
of Cafe de Paris butter and watercress on top, both steaks are 
perfectly grilled, rich and � avourful. My � llet is superb and tender, 
while Phil’s steak packs lots of � avour, with pepper sauce, tender 

stem broccoli, and crispy tru�  ed parmesan chips the perfect 
accompaniments. For dessert, it’s a platter of British cheese with 
biscuits and extra crusty bread.

You can also dine alfresco on the beautiful covered terrace where 
you can relax and watch the hustle and bustle of Piccadilly go 
by. In the summer months, � e Athenaeum will prepare a luxury 
picnic hamper for you to enjoy in the nearby Royal Green Park 
or Hyde Park.

If you are looking to immerse yourself in a special Mother’s 
Day experience, then � e Athenaeum is the perfect choice. � e 
Athenaeum o� ers an elegant afternoon tea service where you are 
treated to a selection of freshly brewed teas, along with a variety 
of � nger sandwiches, scones with clotted cream and jam, and an 
assortment of delicious pastries and cakes. � e elegant setting of 
� e Athenaeum makes it the perfect place to enjoy a leisurely 
afternoon tea with mum, friends or loved ones. Add a glass of 
bubbles to complete the decadence.

www.athenaeumhotel.com

For that extra indulgence,  Athenaeums  breakfast 
trolley service is the perfect way to wake up on  
mother’s day with a luxury breakfast in bed

T he Athenaeum hotel and residences in London is an 
absolute gem when it comes to luxury and style. With 
its prime location in the heart of Mayfair, it is the 
perfect place to indulge in a lavish lifestyle.

Its impressive Art Deco façade features a leafy living wall 
stretching from the ground to the 10th � oor. � e hotel has long 
been a hotspot for celebrities and these days VIPs head to the top 
� oor and the exclusive � e View residents’ lounge, a sumptuous 
space with panoramic views over the London cityscape below.

First things � rst, � e Athenaeum boasts stunning rooms and suites 
that are designed with elegance and comfort in mind. For longer 
stays or your London address, check out the luxury residences. From 
the moment you step inside, you will be greeted by a sophisticated 
blend of contemporary design and classic British charm; some classic 
art and sculptures across the property are stunning. � e team here 
greet you with a warm smile and are on hand to assist in any way they 
can, including booking theatre, restaurants or tours.

Each room is beautifully appointed with luxurious amenities, 
Molton Brown products, plush furnishings, and breathtaking 
views of Royal Green Park and the city. Mini bar, co� ee selection, 
� u� y bathrobes and slippers are everything you’d expect from this 
� ve-star property.

When it comes to dining, � e Athenaeum o� ers a culinary 
experience like no other. � e award-winning restaurant serves up 
delectable dishes that will tantalise your taste buds. From modern 
British cuisine to mouthwatering afternoon tea, you will be 
treated to a gastronomic journey that will leave you craving more.

If relaxation is what you are after, � e Athenaeum has got you 
covered. � e hotel’s luxurious spa o� ers a range of indulgent treatments 
and therapies that will melt away your stress and leave you feeling 
rejuvenated. From soothing massages to rejuvenating facials, you will be 
pampered from head to toe. Single treatment rooms and a couple’s room 
are available for those romantic relaxing moments. If you’re looking to 
stay active, the hotel also features a fully equipped � tness centre.

Family-run Mayfair hotel � e Athenaeum 
champions the best of British in design, 
craftsmanship and cuisine
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E L I T E  P R O P E R T Y
Discover a curated selection of elite properties featured in Waterfront 
Luxury Lifestyle Magazine. From opulent waterfront estates to 
breathtaking countryside retreats, each property exemplifies exceptional 
design, unparalleled amenities, and exclusive locations, offering a glimpse 
into the epitome of sophisticated living and ultimate indulgence for 
discerning buyers.
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MOTORING
Immerse yourself in Waterfront’s luxury motor reviews, showcasing 
the pinnacle of automotive excellence. We delve into cutting-edge 
performance, exquisite craftsmanship, and unparalleled comfort of 
high-end vehicles. Our reviews highlight the latest models that define 
sophistication and innovation, offering an insider’s look at luxury on wheels.

Motoring

in its category. � is, along with an 80 per cent reduction in 
emissions, showcases Lamborghini’s commitment to innovation 
and sustainability.I haven’t driven it yet, but I am prepared to be exhilarated when 
it hits our roads. � e Urus SE guarantees an unmatched driving 
experience, a promise backed by Lamborghini’s reputation for 
high-performance vehicles. � e automaker tells me that the 
plug-in hybrid system enhances the vehicle’s performance and 
dynamics, and I have no reason to doubt Lamborghini’s claims.

Indeed, the twin-turbo 4.0-litre V8 engine has been re-
engineered to work optimally with the electric powertrain. It 
develops 620 PS of clout and 800 Nm of driving torque; the 
combustion unit is combined with an electric powertrain serving 

up 192 PS and 483 Nm of torque. In delivering maximum output, 
the main focus is on the calibration strategy between the internal 
combustion engine and the e-motor, reaching a total, as I’ve 
mentioned, of 800 PS to ensure an optimal power curve in every 
driving mode and on every surface.A 25.9-kWh lithium-ion battery is situated below the load 
� oor and above the electronically controlled rear di� erential. � e 
permanent-magnet synchronous electric motor inside the eight-
speed automatic transmission can boost the V8 combustion mill 
and provide traction, making the Urus SE a 100 per cent electric 
four-wheel-drive vehicle capable of travelling more than 37 miles 
in EV mode

Lamborghini invites Tim Barnes-Clay to attend the UK debut of the Urus SE

LAMBORGHINIURUS SE Lamborghini, a name synonymous with supercars, has now etched a new chapter in its illustrious history with the Urus SE.� e Urus SE is the � rst PHEV (Plug-in Hybrid 
Electric Vehicle) version of the Lamborghini Super SUV and 
was unveiled at the Farnborough International Exhibition 
and Conference Centre in May. It is a marvel of automotive 
engineering, with a fresh design, optimised aerodynamics, and 
unprecedented onboard technology.� e Urus SE stands out with its 800 PS hybrid powertrain, 
which is set to be a disruptor in terms of performance, e�  ciency, 
emissions, and driving pleasure. Its ‘two hearts’, thermal and 
electric, deliver the highest torque and power values ever seen 
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Waterfront is the North West’s leading luxury lifestyle publication, uniquely targeting high-net-worth individuals through 12,000 
premium homes, top regional businesses, VIP lounges, and exclusive hospitality venues. With over 150,000 readers and 
35,000 monthly online visitors, it offers an unrivalled platform for luxury brands, supported by award-winning editorial content.
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A D V E R T I S I N G 
S P E C I F I C AT I O N S
In order that the inclusion of your advertisement in the Waterfront Luxury Lifestyle 
Magazine is problem free, please ensure that when supplying artwork the following 
check list is adhered to. By following these instructions you will help to ensure that 
your advert appears correctly.

FULL PAGE

Trim: W 210mm x H 297mm

+ 5mm to all edges

DOUBLE PAGE SPREAD

Trim: W 420mm x H 297mm

+ 5mm to all edges

Must be supplied as one file

PDF files
•	 All artwork to supplied as Press Ready PDF files where possible.
•	 All fonts must be embedded or outlined with the PDF.
•	 Please ensure all image files used within the artwork are high 

resolution 300dpi or above in CMYK colour mode.
•	 All artwork should be exported using Press Quality.
•	 Please apply crop marks and 5mm bleed.

Illustrator files 
All files must be sent as high resolution 300dpi or above in CMYK 
colour mode, with all fonts converted to outline and saved as EPS.

Should artwork be too large for email, please send via WeTransfer.com.
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