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WeELCOME TO WATERFRONT

Waterfront Luxury Lifestyle Magazine are at the forefront of sophisticated living, offering readers an insider’s view into the world of
high-end fashion, beauty, travel, and culture. Designed for discerning individuals with a taste for the finer things in life, Waterfront

delivers expertly curated content that highlights the latest trends in fashion, exclusive beauty tips, and luxury lifestyle experiences. From
breathtaking travel destinations to gourmet dining recommendations, the magazine serves as a guide for those who seek both inspiration
and indulgence. With its polished editorial and striking visuals, Waterfront captures the essence of modern elegance and timeless style.

DEMOGRAPHICS

Waterfront reaches more individuals with the highest spending power than any other publication,

putting it at the forefront of the luxury goods publishing industry.

Having carried out the most detailed profiling research across 1.5million residential addresses and

businesses throughout Wirral, Merseyside, Lancashire, Chester and Cheshire catchment area,

Waterfront’s USP provides advertisers with a platform to reach:

+ 12,000 carefully selected homes valued above £750,000 in Wirral, Chester, Merseyside, Lancashire
and Cheshire South Manchester, through the use of Acorn Lifestyle’s geo-demographical tools,
‘Street Value’ data, coupled with Land Registry and Census information.

+ 2,000 top businesses from around the region.

» UK airport VIP Lounges including Emirates and American Airlines and Avanti Trains.

« Premiership Football executive lounges and training grounds of all of the Clubs in the North West,
including Manchester United, Manchester City, Liverpool and Everton.

« Exclusive hotels and restaurants across the UK and Europe.

« Over 150,000 readership.

« Over 35,000 monthly visitors online at our greatly received website.

Its caliber is matched through its advertisers and editorial which is composed of a strong fold of

award winning internationally recognised writers and contributors specialising in a plethora of sectors

synonymous of Waterfront’s well-heeled readership.
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A SELECTION OF PAST & PRESENT BRANDS FEATURED WITHIN WATERFRONT MAGAZINES...
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DIGITAL ADVERTISING

In today’s competitive market, effective digital advertising is crucial for businesses looking to enhance their reach and
connect with potential customers. In recent successful campaigns Waterfront Magazines have llustrated how combining
traditional and digital platforms can create a powerful marketing strategy. By leveraging Waterfront’s online audience,
businesses can maximize their advertising impact.

Advertising through both a magazine and social media provides numerous advantages. Print advertising reaches a
dedicated audience of readers who trust the content they engage with. This medium is particularly effective for brands
looking to establish credibility and a strong presence within a specific demographic. On the other hand, social media allows
businesses to tap into a global, digitally savvy user base, enabling them to reach a wider audience quickly and efficiently.

The combination of these two platforms not only increases overall reach but also enhances brand visibility. Social media’s
interactive features enable real-time engagement, allowing brands to receive immediate feedback from their audience.

Moreover, integrating print and social media advertising creates cohesive marketing.

A successful campaign in partnership with Fred Olsen Cruise Lines.
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CO-BRANDED CONTENT

Print magazines play a key role in many brands’ media strategies, and at Waterfront, we continually seek fresh
ways to collaborate with our advertisers. Our publication offers not only exclusive reach and credibility but also

a distinctive approach to custom content creation. We believe effective advertising is built on partnership and
innovation, with a focus on the consumer. That’'s why Waterfront’s co-branded content is seamlessly integrated into
editorial, achieving greater amplification than traditional ads alone. Whether you need tailored editorial or a mix of
content and advertising, our experienced team will help bring your vision to life, resonating with our readers.
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FEATURE EXAMPLES

~FASHION

At Waterfront, we feature the pinnacle of luxury fashion, giving readers exclusive
insights into top designers and collections. Our content highlights runway trends,
haute couture, and bespoke pieces, focusing on craftsmanship and elegance. We
explore the stories behind iconic brands and emerging talents, offering interviews
with fashion visionaries and behind-the-scenes looks at design processes. Each

Fashion, style, celebrity and family ties are all explored in this dazeling new
book from the iconic Iralian design house

issue is curated to inspire with expert style guides and unparalleled sophistication,
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FEATURE E PLES

TRAVEL

Here at Waterfront we have reviewed luxury hotels and

resorts across the globe, establishing a deep expertise in the
luxury travel industry. From opulent city retreats to serene
beach-front resorts, our team explores the finest destinations,
offering readers trusted, first-hand insights into world-class
accommodations and experiences. With our extensive
knowledge, we curate the best in luxury travel, helping discerning
travellers discover exceptional stays and exclusive amenities.
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and glamour of Hollywood, this
sustainable-chic LA hotel is a lush
green oasis
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SANTORINI ABU DHABI

Anantara Santorini Abu Dhabi Retreat welcomes
guests to tranquil splendour 6 the coast
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ANANTARA SANTORINI, ABU DHABI

TICKLED PINK

Discover the best of Barbados on the menu and in

every detail of the colourful Cobblers Cove
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FEATURE EXAMPLES Motoring

ELITE PROPERTY

Discover a curated selection of elite properties featured in Waterfront
Luxury Lifestyle Magazine. From opulent waterfront estates to
breathtaking countryside retreats, each property exemplifies exceptional
design, unparalleled amenities, and exclusive locations, offering a glimpse
into the epitome of sophisticated living and ultimate indulgence for
discerning buyers.
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FEATURE EXAMPLES

MOTORING

) Immerse yourself in Waterfront’s luxury motor reviews, showcasing
TR TR . : ) .
Rt M ey the pinnacle of automotive excellence. We delve into cutting-edge
Y :

performance, exquisite craftsmanship, and unparalleled comfort of

high-end vehicles. Our reviews highlight the latest models that define
sophistication and innovation, offering an insider’s look at luxury on wheels.
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WATERFRONT REACHES MORE

FORMBY ORMSKIRK MILLIONAIRES THAN ANY
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UNIQUE READERSHIP

Waterfront is the North West’s leading luxury lifestyle publication, uniquely targeting high-net-worth individuals through 12,000
premium homes, top regional businesses, VIP lounges, and exclusive hospitality venues. With over 150,000 readers and
35,000 monthly online visitors, it offers an unrivalled platform for luxury brands, supported by award-winning editorial content.

OTHER REGIONAL PUBLICATION

PRESTBURY

RATES

DOUBLE PAGE SPREAD £3,450
OUTSIDE BACK COVER £2,850
FULL PAGE £1,950



ADVERTISING
SPECIFICATIONS

In order that the inclusion of your advertisement in the Waterfront Luxury Lifestyle
Magazine is problem free, please ensure that when supplying artwork the following
check list is adhered to. By following these instructions you will help to ensure that
your advert appears correctly.

ADVERT SIZES

PDF files

« All artwork to supplied as Press Ready PDF files where possible.
« All fonts must be embedded or outlined with the PDF.

» Please ensure all image files used within the artwork are high

resolution 300dpi or above in CMYK colour mode.
« All artwork should be exported using Press Quality.

« Please apply crop marks and 5mm bleed.

FULL PAGE DOUBLE PAGE SPREAD
Trim: W 210mm x H 297mm Trim: W 420mm x H 297mm llustrator files
+5mm to all edges +5mm to all edges All files must be sent as high resolution 300dpi or above in CMYK
Must be supplied as one file colour mode, with all fonts converted to outline and saved as EPS.

Should artwork be too large for email, please send via WeTransfer.com.



LUXURY
I LIFESTYLE
MAGAZINE

For further details, please contact us via telephone on +44 (0) 333 900 3000
www.waterfrontmagazines.co.uk



